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Learn more about the Conservation Fund at https://www.conservationfund.org/
And Resourceful Communities at http://resourcefulcommunities.org/

https://www.conservationfund.org/
http://resourcefulcommunities.org/


Importance of Social Media

Two-way communication 
with your community

Real-time updates for 
your community

Quick, easy to publish



Facebook 
Page vs 

Facebook 
Group

• Facebook Page: What you want!

• Designed for organizations and businesses 
to reach out to a large audience

• Other organizations can tag your Facebook 
Page

• Example: Conservation Trust for North 
Carolina

• Facebook Group:

• Place where people with a common 
interest can connect

• Example: Wrightsville Beach Lovers

• Help: bit.ly/3Nj7U6T

https://bit.ly/3Nj7U6T


Best Practices

Determine your audience 
and keep them top-of-mind 
for every post

1

Determine your tone

•Facebook can be a bit more 
informal and conversational when 
sharing news and/or photos

•Stay more formal when sharing 
more serious content

•Steer toward more formal 
language when you’re unsure

2

Post as often as you can! 
Aim in the beginning for 
weekly; aim toward daily as 
you feel more comfortable 
posting

3



Best Practices

Copy/Content length
Shorter the better

Break longer posts up into short paragraphs

Always add a photo!

Copy/Content topics
Information sharing posts do well

Posts asking your audience to take an action 
don’t always do well. If you don’t get much 
engagement on a post like this, that’s okay!

Pay-to-play



Best Practices

Images
Again, always add an image!

Canva

High-resolution images are best; high-contrast 
images; avoid “loud” images; stay consistent with 

your fonts and colors and use your branded 
fonts/colors

Video
Always keep your video under 2 minutes; under 

90 seconds is even better; 30-90 seconds has
been shown to be optimal, but oftentimes, the 

shorter the better



Types of 
Posts: Photo



Types of Posts: Link



Link Shortening

• Can make a link go from 
this: https://www.conservationfund.org/impact/bl
og/climate/2810-conservation-s-role-in-a-cleaner-
energy-future

• To this: bit.ly/3LU663H
• Can remove "https://"

• To make your post look cleaner

• Bitly official website: bitly.com



When to Post

• Overall, best times are between 8 a.m. and noon 
Tuesdays through Thursdays

• Try not to post important announcements on 
weekends (especially Sundays) since users are less 
active at this time compared to weekdays

• Try not to post Friday afternoons



Meta Business 
Suite

• What is it? A place where you can 
manage Facebook and Instagram 
(and ads) in one platform

• What can it help me do?
• Schedule posts
• Learn when your followers are 

online most and when they are 
more likely to see your content

• Look at your calendar of posts
• Schedule a week's worth of content 

so you don't have to post daily



Additional Best 
Practices

• Engage with others in your community! 
Like their content and comment when 
you like what they're sharing

• Share now vs. Share to feed

• Business Account Admins 
vs Page Admins

• Learn more: bit.ly/3O2oOHh

• Ensure you have multiple admins on 
your account!

https://bit.ly/3O2oOHh


Additional Best 
Practices

• Ask people to engage with you and 
then interact with them when 
they do

• Emojis are fun on all platforms; use 
sparingly on LinkedIn

• Tag your partners and friends!

• Use hashtags



Strong post or 
post where 
improvements 
can be made?
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Instagram 
Quick Tips

More than one photo is 
better than one;

However, when choosing 
photos, use images with 
the same orientation



Instagram 
Quick Tips

Really high-quality images 
will perform the best

Do not add links 
(they don't hyperlink, 
meaning they're not 
clickable for your users)



Resource 
Library

• Bitly link shortener: bitly.com

• Canva: canva.com

• Free images/video: pixabay.com

• Free images/video: unsplash.com

• Free images/video: pexels.com

• Free images/video: storyblocks.com

• Meta Business 
Suite: business.facebook.com

• Social media image size 
guide: bit.ly/3pwujUv

https://bit.ly/3pwujUv


Questions
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